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RMB Tracker — What is 1t?

Monthly reporting and
statistics on renminbi
(RMB) progress towards
becoming an international
currency.
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January RMB Tracker:

Recent SWIFT data shows that the United Arab Emirates (UAE)
and Qatar are the most active Middle East countries using the
RMB for direct payments with China and Hong Kong.

In 2015, the UAE'’s use of the RMB accounted for 74% of
payments by value to China and Hong Kong, an increase of 52%
compared to 2014. In Qatar, the RMB was used for 60% of all
payments with China and Hong Kong, a huge rise of 247%
compared to 2014.

Use of the RMB has been rising across the Middle East region
over the last few years. Adoption has been supported by
developments such as the establishment of an RMB clearing
centre in Qatar last year - the first in the Middle East — and the
recent memorandum of co-operation signed between the
People’s Bank of China and the Central Bank of the United Arab
Emirates to set up RMB clearing arrangements in the UAE.

In December 2015, the RMB remained stable in its position as
the fifth most active currency for global payments by value and
accounted for 2.31% of global payments, with an increased
market share compared to 2.28% in November 2015. Overall,
RMB payments value increased by 15.92% compared to
November 2015, whilst in general all payments currencies
increased by 14.43%.

The United Arab Emirates and Qatar drive

RMB adoption in the Middle East

r
Currency usage for direct payments between
UAE/Qatar and China/Hong Kong

Payments sent and received by value with China and Hong Kong, 2015 vs 2014
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The United Arab Emirates and Qatar drive

RMB adoption in the Middle East

Currency usage for direct payments between
UAE/Qatar and China/Hong Kong

Payments sent and received by value with China and Hong Kong, 2015 vs 2014
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RMB’s share as an international payments currency

Customer initiated and institutional payments. Messages exchanged on SWIFT. Based on value.
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Top 15 RMB countries by weight — December 2015

Customer initiated and institutional payments. Inbound + Outbound traffic. Based on value.
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RMB payments evolution

Customer initiated and institutional payments. Messages exchanged on SWIFT. Based on value
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Want to know more?

SWIFT enables YOU to gain unique insights at any time on the RMB progresses
in becoming an international currency:

-Market intelligence
-Your financial institution activity
-Your activity share and/or peer benchmark

Key resources for more information:
- RMB Package
- Business Intelligence solutions

Linked m Business Intelligence Transaction Banking

#SWIFTBI
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http://www.linkedin.com/updates?view=my&goback=.nmp_*1_*1_*1_*1_*1_*1
http://www.linkedin.com/groups?gid=4594789&trk=myg_ugrp_ovr
http://www.swift.com/products/renminbi/details
http://www.swift.com/products/renminbi/details
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